Mobility in/of The Face
In 1980, three magazines based in London, The Face, i-D, and Blitz, emerged as pioneers of what became known as the “style press.” Blending music, fashion, and culture journalism into a distinctive editorial mixture, they elevated “style” as both visual language and social practice. This paper focuses on The Face (1980–2004; revived 2019–), widely regarded as the most influential of the trio, and proposes a reading of the magazine through the concept of mobility. I examine three interrelated dimensions of mobility that shape The Face’s magazine identity: 1) The magazine’s representation of travel and youth scenes abroad constructed a cartography of cultural relevance, mapping cities and subcultures for readers as vicarious travellers; 2) The magazine’s logo and visual identity circulated across merchandise and media, creating a transmedial phenomenon; and 3) Irony and ambiguity functioned as core communicative strategies in The Face, enabling meanings to move, shift, and reconfigure between text, image, and layout, a form of discursive mobility that destabilized fixed interpretations. Together, these perspectives reveal The Face as a mobile cultural project, and highlight the ways that mobility may be used to read magazines as multifaceted objects.
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