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Introduction

In the ever-changing and fast-developing world of online journalism and social media,
magazines play a significant role in print journalism. Unlike newspapers, magazines
target readers who are interested in specific topics or areas; these themes define the
magazine’s content and create a bond between the magazine and its readership. They
differ from newspapers because their goal is not only to inform their readership but rather
create a sense of community (Holmes and Nice 7). Through their informational weight,
they have intellectual value; however, through the pleasure they bring to their readers,
they also contain social value. Magazines can influence consumers; hence, they also
contain a cultural value (Holmes and Nice 1).

There are countless possible topics magazines can focus on, ranging from sport to
lifestyle, culture, food, family, and travelling. However, a sub-genre of magazines that
combines all of them is the city magazine. City magazines focus on distinctive locations.
They include general interests of their specific community and publish about, for
example, urban attractions, food, personalities, culture, business, and shopping (City and
Regional Magazine Association in Sivek “City magazine editors and the evolving urban
information environment”). Their mixed content consisting of “journalism and
infotainment” (Sivek and Sternadori 307) and special relationship with their readership
in a specific place frequently leads to the construction of local identifications (Sivek and
Sternadori 307).

Even though it is a common phrase within journalism and media research that
print is dying or already dead, city magazines, due to their uniqueness and importance for
urban communities, manage to prove the opposite. This paper aims to show the
distinctiveness of city magazines using sensor Wiesbaden as a case study. I chose the free-
circulating city magazine of the provincial capital of Hesse, Germany, because I had the
chance to see behind the scene during an internship. sensor s slogan is “Feel your City,”
which stresses a strong relationship between the city, the magazine, and the urban
readership. The goal of my paper is to illustrate why city magazines matter for urban
communities and how sensor manages to not only construct local identifications for its
readers, but also how the magazine shapes a community. First, it is necessary to establish
what a city magazine is and what characterizes this sub-genre. Since this paper focuses
on a certain magazine, it will also explain how a sensor issue is constructed and what
themes the issues cover. Moreover, this paper will discuss what it means “to feel a city”
and aim to explain how sensor evokes that feeling in its readers through its content. An
interview with former editor-in-chief Dirk Fellinghauer will shed light on the editorial
philosophy and history of sensor. Because the magazine is free, I will briefly discuss the
business model of city magazines and take a further look into ad revenues. In doing so,
the paper will argue that sensor functions as a major local platform and voice for
overlooked perspectives, which builds and presents diverse identifications and therefore
communities within Wiesbaden, through its exceptional local events coverage that serves
as an important source of information, combined with articles that not only contain



emotions but evoke them within its readers. By including and portraying these multiple
voices and communities sensor creates a sense of belonging.

What is a City Magazine?

Almost everybody is familiar with lifestyle magazines, but what do people know about
city magazines? Often overseen, it needs a definition. City magazines usually publish
monthly for a geographically bound area and focus on cultural events and happenings
within the region, which makes them part of the regional periodical (Stadtmagazine -

Definition und Strukturen). Some of the circulating one’s cost money; however, the

majority of city magazines are free and financed through ad revenue (Sivek and
Sternadori 314). “Like most other magazines, city and regional periodicals feature content
with a long shelf life. They are usually named after their geographical locales” (Sivek and
Sternadori 308). This accounts for both sensor Mainz and sensor Wiesbaden, which are
named after the city they report on. Most city magazines do not have a permanent staff of
employees but consist of freelancers (Sivek and Sternadori 308). sensor, for instance, is
run by a full-time editor-in-chief, a part-time employee, and an intern. Photographers and
journalists work as freelancers. However, since Verlagsgruppe Rhein Main (VRM)
publishes the magazine, the publisher organizes the printing and distribution.

As Sivek describes, city magazines are “one of the primary ways in which local
audiences can learn about their cities and the major issues and events within them” (“City
Magazines and Social Media” 3). Hence, due to their importance, it is interesting to look
at what they cover and what they operate within an urban area. In what follows, this paper
will focus on the themes sensor covers, how it brands the city, and the importance it has
for the local readership. Due to the digital evolution, most city magazines broadcast cross-
platform and are available both in print and online. Since they are only published monthly,
the articles need to focus on topics that are not short-lived but remain relevant for a longer
period. Breaking news cannot be included in the printed issues due to their longevity.
However, this offers the opportunity for in-depth research and perspectives (Sivek “City
Magazines and Social Media” 1, 4). City magazines not only inform about local events,
but they also support local businesses through advertisements and articles. Due to the
digital evolution, most city magazines also publish exclusive online content, which gives
them the possibility to tackle more current issues that go “beyond a monthly publication
schedule” (Sivek “City Magazines and Social Media” 2). Accordingly, sensor does not
limit itself to its print format (Sivek “City Magazines and Social Media” 5) and has built
a considerable online platform where readers can access print issues, read online only
articles, breaking news, and more.

As a service for its readership, sensor offers a weekly “Wochenendfahrplan™ that
provides information on the diverse events, concerts, and happenings every weekend
from Friday morning to Sunday evening. Furthermore, it built a social media presence
and informs its approximately 8,000 followers on Instagram and Facebook. This
adaptation to digital opportunities and changes in journalism stands against the statement
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“that reads, ‘If it is not ink on paper, it is not a magazine’” (Mr. Magazine n.d. in Holmes
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“Magazines, Megazines, and Metazines” 3). Magazines have become more than just their
printed versions since they are fully adjusted to digital media evolutions. Through these
changes, city magazines are able to compete with social media platforms such as Yelp
(Sivek “City Magazines and Social Media” 4), and simultaneously “extend their work
into the local information gaps created by the decline of traditional news providers”
(Sivek “City Magazines and Social Media” 16). However, this makes the definition of
what a city magazine is more difficult (Holmes “Magazines, Megazines, and Metazines”
3). City magazines like sensor are not only defined by the monthly print-run—it is rather
the online presence, the website, the social media posts, as well as the editor-in-chief
present at almost all events around town, which makes the magazine exceptional. But, as
Holmes explains, even though most city magazines broadcast cross-platform today, the
print version should still be the primary focus, followed by the digital products
(“Magazines, Megazines, and Metazines” 8). The distinguishing feature of a printed
magazine is that people can browse through it. It does not require being read from start
to finish, rather, people can consume bits and pieces while waiting for the bus or a friend.

The former editor-in-chief Dirk Fellinghauer maintains that people read sensor
“because they are not only getting broadly and reliably informed about their city here but
inspired in many ways” (translation mine). They inform people about what is going on in
their city and give them a sense of belonging. So far, my paper has shown that city
magazines are more than mere entertainment. They are agents that inform, connect, and
support their communities. sensor embodies these characteristics by combining
journalism, infotainment, and public service. As a cross-platform magazine, rooted in a
specific urban area, it redefines what a “magazine” is in a digital consumer world, while
forming and strengthening urban identifications. These identifications build urban
communities, characterized by common interests, ethnicities, age, shared characteristics,
and the geographical area of Wiesbaden. The latter is the underlying identification with
being an inhabitant of the city and a sensor reader; all of these different identifications
and communities have this identity in common. The following chapter will dive deeper
into how a sensor issue is constructed to both reflect and serve its local community.

How a sensor Issue is Constructed

sensor publishes 21,000 copies monthly, overall, ten issues per year due to a double
edition for July/August and December/January'. The magazine was founded in 2010 in
Mainz, and the Wiesbaden edition followed in 2012. It is published by the VRM and is
the biggest city magazine in the Rhine Main Area. The publisher distributes the issues in
the city, districts, and suburbs at 1,000 separate places. Hence, sensor reaches and can be
consumed within the whole city. A typical sensor issue is about forty-eight pages long
and printed in roll-offset on 60g paper. Even though the magazine is only stapled and not
a glossy lifestyle magazine, the artistic focus on design and photography suggests high
quality. Although “sensor has a fixed structure, but also enough space for creative design

!'In this paper the term “sensor” refers to sensor Wiesbaden, unless otherwise specified.



and a new dramaturgy in each issue. Every issue is new; no two issues are the same”

(translation mine).2 Hence, every issue is structured similarly and consists of an editorial

by the editor-in-chief and cover artwork that matches the theme of the issue or current

problems. The first
cover, e.g., shows
a rubrics cube with
the famous lily,
which is part of the
city’s arm (see
figure 1).
Recurring  topics
are, for example,
“What is going
on?” (translation
mine)?, a column,
the title story, a
monthly event
calendar,
advertisements, an
Interview, recently
opened or closed
stores, restaurant
of the month,
horoscope,  and
listings. The
general topic
genres that change
between the issues
range from urban
development,
International,
obituaries, Living,
cultural guide,
games, art, clubs,

Filhle deine Stadt. w.@

April 2012 Nrd

MADE IN WIESBADEN - HEIMLICHE KREATIVHAUPTSTADT WANDERN
SO WOHNT ANDREAS GUNTRUM THAI KARAOKE VHS ORIGINELL GO EAST

Figure 1: sensor Cover issue No. 1, April 2012.

music/festivals, economy, crises, literature, design, creatives, movies, and volunteering.

To further display how a usual issue is constructed and give a sense of the essence, layout,

2 sensor hat eine feste Struktur, aber auch geniigend Raum fiir die freie Gestaltung und eine in jeder
Ausgabe wieder neue Dramaturgie. Jede Ausgabe ist neu, keine Ausgabe wie die andere.“ (Fellinghauer).

3 Was ist los?



and design of sensor, the following part illustrates the December/January 2022/2023 No.
106 issue exemplarily.*

Cover and Front Section

“*“VRM Fiihle deine Stadt. Wiesbaden.

Sens

Dezember 2022/ Januar 2023 Nr. 106

HANDWERK: WIE COOL!? IRAN IN WIESBADEN SPIELE IM CHECK
TRAUER UM SIGRID SKOETZ NEUE RAUME KUNSTLER AUF REISEN

Figure 2: sensor Cover issue No. 106, December
2022/January 2023.

The cover, designed by Steffen Kraft (see figure 2), shows a white dove on a pink
background. Overall, the colors suggest a peaceful atmosphere. At the top are the logo,
the slogan “Feel your City,” with certain headlines below. The headline “Mourning Sigrid
Skoetz” (translation mine)’ suggests that the dove represents a grief symbol for the well-
known and culturally engaged personality. A local bank advertisement makes up the
whole of the second page, with the index, table of contents, and editorial following on the
third page (see figure 3). The editorial, as usual, refers to and discusses the theme of the
title story, in this case, “skilled crafts and trades.” Here, the editor-in-chief directly
addresses the readers (“liebe sensor-Leser:innen’). At the end of the editorial, the editor-

4 For reading purposes, not every following description of the issue will feature the reference to issue No.
106, however, every page reference will refer to this issue.
5, Trauer um Sigrid Skoetz.*



in-chief says goodbye for the year and wishes everybody a Merry Christmas and a Happy

New Year. This indicates a
personal relationship
between the readers and the

magazine, which is a special

characteristic ~ of  (city)
magazines. Hence,
magazines often address

readers  personally, and
editors see their readership
as a community (Holmes
“Magazines, Megazines, and
Metazines”).

The

shows

fourth page
different
as well as

usually
advertisements,
the “Sag blo3!” segment (see
figure 4). Here one can read
about local news such as
honors, concerts, personnel
changes on the cultural or
political level. Once again,
the magazine invites readers
to share news for future
email. The

of the
readership in the content of

issues  via

involvement
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Figure 3: Editorial issue No. 106, December 2022/January

2023.
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issues can generate a feeling that sensor is “their” magazine and hence strengthen the
urban community. The fifth page always consists of a snapshot and a short interview with
one of the city’s inhabitants (see figure 5). Since this issue focuses on crafts and trades, I
interviewed a tiler about his job and the industry at a local makerspace. Next to the
snapshot is the monthly column by Falk Fatal and a small info box that reports on records.
Here, sensor invites readers to share local records they heard about for the next issue (see
figure 5). The title story usually takes up pages six to nine. With this issue, I had the honor
to author this story, which focuses on the progeny problems within crafts and trades. For
the main story, the focus lies not only on the writing, but excellent photography by



freelancers. Here, a photo of the interviewees takes up a whole page. This is a classic
example of sensor articles, which always include high-quality photos.
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Figure 4: "Sag bloB!" segment issue No. 106,
December 2022/January 2023.
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Figure 5: Snapshot and column, Issue No. 106, December 2022/January 2023.
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Figure 6: Cover Story Interviewees, issue No.



The Body of the Magazine
Following the cover story, the category ‘“Stadtgeschehen” (City Events) informs the
reader about local town gossip. The next page shows another advertisement, the monthly
calendar for the local museum. After that, follow articles about urban development,
Iranians in Wiesbaden, an obituary, a home story on how people in Wiesbaden live, and
more advertisements. Another recurring category is the culture guide, which focuses on
various aspects, e.g., film, or, as in this issue, reading. Since No. 106 is a double issue,
the event calendar takes up the next ten pages. First of all, two pages present “Die Perlen
der Monate,” (see figure 7), which highlight certain events with short descriptions and
further information. After that, advertisements by theatres, clubs, and cinemas, as well as
the actual calendar, which includes categories such as concert, cinema, family, party,
literature, stage, and art, follow. Every event lists the title, date, time, and place (see figure

8).
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It's time for
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sowie Facebook und
Instagram |

amstag
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heater
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wWww.natourale.de
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Termine Dezember

L

Amnesty International zeigt in Zusammenarbeit mit der C.

Filmbuhae und dem Aktionsbundnis Free Assange die Film:
Der Dokumentarfilm begleitet uber mehrere Jahre
John Shipton, den Vater von Julian Assange. sowie As
Stella bei ihrem unermudlichen Kamp! um s

raschende Doku, produziert von Julian Assang

tation: ,Ithaka’

kumen

anges Ehefrau
Freiheit. Eine uber
Bruder, die sich

den gangigen Narrativen zu Julian Assange widersetzt. Um 20 Uhr

Die Gitarristin und Sangerin Yuliya Lonskaya fa
n Brillanz und ihrer Vielseitij

mit ihrer musikalisch

e mit eigenen Classic

iniert ihr Publikum
t. Seit 2010
Folk-, Jazz- und Bossa Nova

nen frischen und ganz besonderen Stil, indem die

slawische See
Programm .Von Verdi bis Queen

in der Mauritius-Mediathek in Wies
Spenden wird gebeten. Um 19 Uhr.

Die einzigartige D
mit , Anthologie. Portrait of an
Schauspiel Frankfurt, Sie prase
von Jacopo Godani und zeigt G
lung des zeitgeno
zeichnet sich durch seinen Ur
experimentellen Ansatz aus
mber um 16 Uhr.

Mit Jazz Connects Rhein

Raimund Knosche und Leo ¥

Bithnen. Am 2. Dezember durfe
terhalle Winzer von Erbach, freus

jesem Abend ist alles drin! Und am

nber erwartet Karl lvar Refseth, ein Vibraphonist zwischen

Trumann Kabinett in der Ke
meditativ bis wuchtig -an d
De

melc

heimer Strabe 2

der Rud

Termine an

chen Ballett

Jdischer Schonheit und seele
Turrahmenkonzert im Architek
2 in Wie

unverwechselbar zum Vorschein kommt. Mit einem

spielt sie in der M
. Der Eintritt ist frei; um

den Frankfurt Dance Company debutiert

suf der groflen Buhne des
ne Auswahl an Kreationen
Rolle in der Weiterentwick
sul. Sein choreogratischer Stil
ind seinen
1 19.30 Uhw,

ang mit Spitzental

y bringt da
fel spannende

sich Jazzl

er Intensitat, Gaste beim

baden. Um jeweils 20 Uhr.

25

rbiiro/Magnet Kulturproduktion in

Figure 8: Monthly event calendar, issue no. 106, December 2022/January 2023.
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After the massive event section follows a double spread interview follows — the 2x5. This
interview differs from classic ones since it has two sections, each containing five
questions, divided into the categories “Work™ and “Human Being.” For this issue, the
editor-in-chief interviews Stefan Fiill, the president of the Handwerkskammer
Wiesbaden. This choice re-establishes the connection to the title story and therefore
ensures a thread throughout the issue (see figure 8). The next article belongs to the
“games” category, which is irregularly recurring and introduces board and card games to
the readership.

sensor 12/22-0/23

33
2x5 Interview

2X5

STEFAN FOLL,
PRASIDENT DER
HANDWERKSKAMMER
WIESBADEN, 57 JAHRE

'vor 40 Jahren getroffen, mit 17.

Figure 9: 2x5 Interview, issue no. 106, December 2022/January 2023.
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The Back Section
Next is an advertorial that introduces diverse cultural, retail, and gastronomy stores within

the city. Each section contains their supply, website, address, contact information,
opening hours, and specials. The food and retail segment also continues on the following
pages with the “Auf und zu” category (see figure 9) and the “Restaurant/Geschift des

38
Gastro- und Geschaftswelt

In der Oberen Webergasse 49 er-
offnet Wiesbadens neue Weinbar
WINE IN THE HOOD . fur alle®. In-
haber Kai Kenngott erklirt: .Fir
alle, die gute Weine oder Aperi-
| tifs, Wermutiges und Gin mogen,
dazu Cheese & Charcuterie oder
Leckerem aus dem Meer, ist das
der neue Ort im Bergkirchenvier-
tel” Es ist auch Deutschlands erste
Weinbar, die den ,Aperitif for Life-
time* anbietet: ,Wer einmalig 280
Euro zahlt, wird Member der Bar
und erhalt an allen Offnungsta-
gen ein Glas Wein fiir sich selbst
und seine Begleitung - ein Leben
lang" Alle Géste heiBt Kai Kenn-
gott ab 1. Dezember dienstags bis
freitags ab 17 Uhr und samstags ab.
13 Uhr willkommen. Auch Events.
sind geplant.
Noch eine neue Weinbar, mitten in
der Stadt in der Kleinen Schwalba-
cher StraBe: Im Rahmen des Wi-
CoPop-Projektes betreibt hier Mar-
cus Wenig, bekannt vom Glyg im
Rheingauviertel, gemeinsam mit
seiner Tochter Annika, die Glyg.
- Weinbar - donnerstags bis sams-
~tags von 16 bis 22 Uhr. Auch Tas-
‘tings und Events sind geplant, die
Réume kinnen gemietet werden.

sensor 12/22-01/23

Auf und zu

KOMMEN UND GEHEN IN DER STADT

- ANZEIGE -

TINA TURNER Story kommtinach Wiesbaden

schildert Stammkunde und Nach-
bar Matthias Helfrich das besondere
Verhiltnis zu der Blumenhiindlerin,
die den Begriff .Der Kunde ist Ko~
nig* nach ihrer ganz cigenen Art
interpretiert habe und jede Woche
dienstags um 3.00 Uhr aufgestanden
sei ,,da ihr Hollinder' dann die fri-
schen Blumen vorbeigebracht hat
Umgemodelt hat der Macher des
cinstigen Café de Paris in der Mo-
titzstraBe sein Konzept. Mit Al-
der & Digger hat er nun einen lis-
sig-sympathischen Ort geschaffen
fiir Barista-Kaffee, Kuchen & Co -
vorerst nur als aus dem Fenster-
raus-Verkauf bezichungsweise mit
Outdoor-Terrasse. Bis auf Weiteres
eingestellt werden muss der Tanz-
und Partybetricb im Badhaus 1520
aufgrund der Klage eines Nach-
barn. Die Landeshauptstadt Wies-
baden und die Badhaus Gastrono-
wollen nun
cine rechtmiBige und vertrigliche
Losung fiir die angefochtene Bau-
genehmigung finden. Das Gericht
eine fehlend i

Larmprognose fiir die derzeit ge-
plante Nutzung als Club. Eine
che soll Jaut Badhaus-Chef Chris-

- tanLiffers istig erstellt und
. der Bauaufsicht vorgelegt werden®.
Einen Teil des kulturellen Veranstal-
Schrig g sollen kann Liffers in die
im stédtisch geforderte WiCoPop-  Badhaus Bar verlegen.

Pop-up-Store kicine, junge, be-
sondere Wiesbadener Unternehmen
glnstig Prisenz zeigen konnen.

Und ein weiteres Angebot filr Wein-
fans. Pieroth bringt sein Konzept des

Weinprofil-Tastings in besonderen. - mer!
Wies-  durch die Pandemie aufgebaut und

Locations nun auch nach
baden. Die Macher bieten eine et-
was andere Art der Weinprobe, bei
dem sie im Rahmen eines spannen-

~ den Tastings dem Geschmack der

Figure 10: "Auf und zu", issue no. 106, December 2022/January 2023.

+Ganz lisst mich Wiesbaden und
der Rheingau nicht los", meldet
der einst vielfaltig in Wiesbaden
als Gastronom und Gastgeber wir-
belnde Michael Balzer: .Eines mei-

nsprojekte, die ich in und

meiner GroBmutter ,Oma Rosi* ge-
widmet habe, findet seinen Platz in
der Art Vinothek am Geisberg 1°
Dort werden die Suppen, Eintopfe,
Fudge und Kuchen im Glas bereits
fol h den G

angeboten. An den Wintersams-

en will Balzer nun gemeinsam
mit Art Vinothek-Macher Joachim

k.

Monats” (see figure 10). Here, the magazine reports on recently opened and closed stores,
and one is especially emphasized on a whole page. On the last pages, every issue contains
a horoscope page and the listings. Readers can submit their listings for free and sensor
encourages them to do so, as well as give feedback through letters to the editor. To further



include the readership, every issue
prize for (see figure 11).

|

/_—_—

W Duo blickt und kocht Uber manche Tellerrander: David Mendoza
yund (der Koch Daniel Jesus Franco Mancinas zelebrieren lateinamerikanische

aul die plianzenbasierte Art,
} racne
| Die Auflosung Vorweg: ein Aleb-  Veganer Koch tobt sich aus
fe ist €l buntes tierdhnliches  Austoben darf sich hier Daniel

aus Mexiko. Einen

I passenderent Namen hitte David
w fiir sein kleines ,latin

¥ -based food"“-Restaurant in

der Passage zwischen Caligari
m&ﬂﬂe kaum finden
konnen.

| ~emt Dl (‘nn;vnom hat seiner Krea-

{

titat freien Lauf gelassen und

" die vielen bunten Facetten seiner
lateinamerikanischen Heimat (er
‘selbst kommt aus Mexiko) einge-

~ fangen - sowohl in der Deko mit
" indigenen Masken, bunten Bildern,

Blumen, Kissen, Ketten und vielen
.-:m._pmlh, die immer wieder
die Blicke Aber auch auf
~ dem Teller, und das in, fiir Wies-
hh‘% seltener, 100 Prozent
- Veganer Zubereitung, zum Frith-
stick, Lunch und Abendessen.

Figure 11: Restaurant of the Month, issue no. 106, December 2022/January 2023.

Jesus Franco Mancinas, der schon
lange vegan lebt und kocht und der
¢s tatsiichlich schafft, dass nichts
vermisst wird. Er stammt ebenfalls
aus Mexiko. Die frischen, aroma-
tischen, bunt und kreativ mit viel
Leidenschaft und Herz angerichte-
ten Teller reprisentieren aber die

sensor 12/22-01/23

39

Essen &t Trinken

RESTAURANT DES MONATS

Alebrijes

WILHELMSTRASSE 36-38
(PASSAGE)

Kulinarik aus ganz L
mit Einflissen aus Kolumbien,
Argentinien, Chile, Venezuela, Peru,
Mexiko und Ecuador.

So sammeln sich auf der Frith-
stiicksplatte fiir 2 Personen Empa-
nadas (gefiillte Teigtaschen), Huevos
Pericos (veganes Riihrei), Arepas
(Maisfladen), Chilaquiles (Tortilla-
streifen mit ciner warmen Tomaten-
soBe und Koriander), Bohnen und

Nicht nur in der Kiche toben sich die Macher aus, sondern auch

im Ambiente des bunt und
Taco-Highlight, Hotdog-Geheim-
ti

pp
Das Highlight am Mittag und
Abend sind, getreu dem Motto
.Un taco al dia es la clave a la
alegria®, natiirlich die Tacos mit
diverser, reichhaltiger Fiilllung. Der
Geheimtipp aber sind die ebenfalls
(fiir Fleischlieb-

feurige ,betrunkene" Salsa h
mit Mezcal.

arf anbraten, dazu 1 TL schwar-
::pfgﬁer, 1 TL Oregano, 2 TL Salz
geben. Alles zusammen im Mo
xen und zum Schluss 1,5 cl Mez-
cal del Maguey vida dazugeben.

8
haber: Man merkt tatsichlich nicht,
dass die Wurst vegan ist) ebenfalls
mit unterschiedlichen Toppings.
Da alles frisch gekocht und detail-
verliebt angerichtet wird, kann es
durchaus einmal etwas dauern.

Kaffee, Cocktails, Livemusik

Bei einem guten stidamerikanischen
Kaffee (als Kaffee der Woche immer
aus ciner anderen Region - es gibt
dazu selbstgebackene Kuchen aus
der Vitrine) morgens und mittags
oder einem der fantastischen Cock-
tails etwas spiter ist das aber nicht
weiter tragisch. Vor allem dann
nicht, wenn man einen der regel-
méBigen Abende mit Livemusik
erwischt hat, an denen dann die

: ek RS

' e

einge!

Auch Pancake-Kreationen gehdren zum
Angebot in dem Restaurant, das von
Frihstick ber Mittagstisch bis Abend-

essen lockt.

ijes Latin Plant-Based Food

schwappt.

Wilhel Be 36-38,

nach Wiesbadi

Text Jan Gorbauch
Fotos Frank Meifnert

P

65183 Wiesbaden,
Tel. 0176/21312544,
Mo-Sa 10-21 Uhr.

14

ends with a riddle that readers can solve and win a



‘ 42 _sensor 12/22-01/23
f Kleinanzeigen / Ritsel
| . : ent
x Kleinanzeigen s
razz  Verstarkung fir das Qg%ungstnm der
LA S SO g kirche gesucht. Die Marktkirche -
Kleinanzeigen (privat und Vereine La %
kostenfrei) an klcinanzeigen@ ist ein Magnet fir Besuche:rinnen aus
sensor-wiesbaden.de oder oder Wiesbaden und aller Welt. Sakraler
* sensor Wiesbaden, Langgasse 21, 65183  und spiritueller Ort, historisches Denk-
mal und Ruhepol mitten in der Stadt.

Wiesbaden, Tel. 0611-355 5268

[Es werden Menschen gesucht, die sich

15

Chiffre-Antworten unter Vermerk des : x
 Chiffre-Wortes an die glciche Adresse 3 4 Stunden im Monat — moglichst | — -
oder via hallo@scensor-wiesbaden.de. ;’“"’Nhs $ *:ﬁch“nsﬂfmv‘:i’ ’ don”
~ Wir leiten die Antworten weiter. arktkirche engagieren mochten. Vor- : h gt N:_ 5
N, [i;dE::nKotun fose Kleinar " sind nicht derli nE‘" &‘/h“u'gﬁ in Wie SK‘“ en

auch online - jederzeit auf sensor-

Kontakt: Stadtkirchenpfarrerin An-
nette Majewski, Tel. 0611/1409740
oder per Mail an: schwalbe6@web.de

Retter*in fiir Let's go ~ Verein zur Un-
terstitzung der Behandlung krebs-
kranker Frauen. Dort weitermachen,
wo die medizinisch notwendige Heil-
behandlung endet, das tun wir seit 15
Jahren: Frauen beraf

Koordinierungsstelle fiir Wohnraum-
gebende und Aufgenommene

Tel: 0611 172170-14 o S

Mobil: 01517 46222217

Mail: anja.vanderhorst@evim.de
i

Figure 12: Listings and Riddle, issue no. 106, December 2022/January 2023.

The structure of each sensor issue balances between consistency and creativity. Recurring
formats and regular columns create a sense of familiarity, while dynamic themes and
personal touches make each issue unique. The editorial structure not only informs but also
encourages readers to actively participate in the city’s life. After the establishment of
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format and content, the next chapter will explore the emotional mission of sensor: what
it means to truly “feel a city.”

What Does it Mean to “Feel a City“?

“The slogan ‘Feel your City’ was developed by a core team of creatives under the
leadership of David Gutsche in 2010 (translation mine).® Hence, the slogan has existed
since the founding of sensor Mainz and was adapted for the Wiesbaden edition of the city
magazine. The slogan represents that sensor as a medium wants to contribute to feeling
one’s city, to perceive awake and curious, and detect things (Fellinghauer). However, the
goal is also to transform the readership from a passive role to “active inhabitants and, in
the best case, contributors” (translation mine).’

The target audience of sensor ranges from around 25 up to 60 years and includes
young families, singles, workaholics, employees, self-employed workers, academics,
creatives, freaks, as well as middle- and upper-class individuals (sensor “Uber uns”). All
these individual and diverse people find themselves and a voice in sensor. They get the
chance to look at the notable things happening in the city and read about trends,
information, and gossip. The significant focus of each issue lies on layout, design, and
photography, which frame the articles. Moreover, sensor provides a service for the people
via its monthly calendar and free listings. Readers can find notable events, search for, and
offer jobs and goods. The monthly published magazine practices community journalism
due to its regional focus on Wiesbaden and the presentation of a local identity and issues
within said location (Sivek “City magazine editors and the evolving urban information
environment” 3). The focus lies not only on providing information, but rather on
emotions, worries, and excitement about what is going on within the city and inspiring
readers to become active contributors. The magazine’s representation of local leaders,
political or economic, as well as the usual inhabitants, strengthens a sense of community
and belonging. This emotional connection between the people and the city becomes
visible through the prominent discussion of international crises like the War in Ukraine,
or how the Gaza conflict affects the city and its people. However, not only the content but
also the personal relationship of the magazine and especially the editor-in-chief with the
readers is what embodies the slogan “Feel your City.” Dirk Fellinghauer explains that he
always tried to

be present in the city, as well as attentive both as a representative and contact person,

who finds out things about the city, preferably first and often exclusively, and then to

be able to pass them on to the city and its dwellers (or guests) in a curated manner via
the magazine’s content. (translation mine)?

¢, Der Slogan ‘Fiihle deine Stadt’ wurde 2010 von einem Kernteam Kreativer unter Leitung von David
Gutsche entwickelt.* (Fellinghauer)
7 ,,aktive Bewohner und bestenfalls auch Mitgestalter.* (Fellinghauer)

8 in der Stadt prisent zu sein und aufmerksam zu sein als Gesicht und Ansprechperson, die Dinge iiber die
Stadt, am liebsten als erstes und oft exklusiv, erfahrt und dann in kuratierter Manier iiber den Content des
Magazins an die Stadt und ihre Bewohner (oder auch Giste) weitergeben zu konnen. (Fellinghauer)



17

The editor’s statement displays how readers not only “feel” their city through the content
sensor produces, but also through the presence of the editor-in-chief in Wiesbaden.
Fellinghauer attends many events, he converses with the inhabitants and therefore
strengthens the distinctive and personal relationship between the magazine and its
readers. To “feel a city” through semsor means to experience the city emotionally,
participatory, and evolving. By including diverse voices, highlighting overlooked themes,
and encouraging community involvement, sensor asks readers to become active
participants rather than passive observers. The slogan evolved from a branding to an
editorial philosophy. The people who write and work for the magazine, especially the
editor, shape this emotional connection. Therefore, the next chapter will explore sensor’s
editorial philosophy and the role of Dirk Fellinghauer as former editor-in-chief.

Editorial Philosophy

For city magazines such as sensor,
editors play a crucial role. They
maintain a strong relationship with
their readership through editorials
and careful selection of voices and
themes for their coverage. “The
editorial team ... create the content
of a magazine. They do so with a
clear purpose, which is ... to serve
the readers ... and keep them as
readers for future issues” (Sharpe
105). In what follows, I will discuss
the role of the editor and explain the
editorial philosophy of sensor and
how it seeks to shape an urban
community. In his goodbye
interview (issue no. 126), former
editor-in-chief Dirk Fellinghauer,
who was part of sensor since its
beginning in 2012 until the end of
2024, described how people, when
asked if it was possible to replace
him, said “There is no way — you are

indeed sensor” (translation mine).”

Landwebhr, issue no. 106 p. 23, December
2024/January 2025.

Accordingly, Sharpe
explains: “The editor is also
often the external voice of the magazine” (122). This proves how deeply involved the

% auf keinen Fall — du bist doch der sensor.” (Fellinghauer 23).
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editor is with the magazine. He not only represents but also personifies the magazine. To
understand sensor’s editorial philosophy, it is essential to examine the role of Dirk
Fellinghauer. When asked about his editorial philosophy, he states:
My editorial philosophy was to show the city in its whole diversity and beyond
the always reproduced, ever-same prejudices, and in its dynamic and development
as a city that gets a needed update, all of that in a positive attitude. Which is to
report about things that work well and people who make things possible. sensor
as a platform and encourager to create ideas and make them known. (translation
mine)!?
His words show how the editorial philosophy of sensor is to give the city’s people a voice;
everybody should feel seen, heard, and represented in the magazine. But also, to show
what moves the city. Wiesbaden and its citizens are often seen as snobbish and entitled.
Through its editorial philosophy sensor tries to break out of the cliché of Wiesbaden and
its inhabitants as arrogant and instead form a community that brings together all people
to see the potential of their city. The emphasis on potential further supports the point that
city magazines are particularly important for urban communities, not only to inform, but
rather to transform. As Sternadori and Sivek explain, editors often see their magazines as

299

“the city’s ‘owner’s manual’ and ... ‘opinion leaders’” (Sivek “City magazine editors and
the evolving urban information environment,” pp.9-10, 16). This, however, does not only
mean reporting solely in a positive way. As Fellinghauer describes:
The focus on what is possible, however, does not exclude tackling critical themes,
to bring up a painful subject, to address what does not work or goes wrong — this,
however, not in a destructive, but constructive voice with the intention to get
things working again. (translation mine)!!
This aspect brings up the transformative role again, the goal of sensor is to function as an
“opinion leader” as Sivek and Sternadori displayed, which shows people what can be
reformed by addressing critique, not in a mean, but well-intentioned way. “‘I did not know
that” is a typical and often mirrored effect in reading sensor: We tell unknown and
surprising things about the city (translation mine).!? The editorial philosophy aims to
tackle stories and information that people do not know about, things that are overlooked
in the daily life of a city that is mostly anonymous.

10 Meine Editorial Philosophie war es, die Stadt in ihrer ganzen Vielfalt und weit {iber die immer wieder
verbreiteten immergleichen Klischees hinaus zu zeigen - und in ihrer Dynamik und Entwicklung, als eine
Stadt, die ein iiberfalliges Update erféhrt - all das in einer in erster Linie positiven Grundhaltung, d.h. iiber
die Dige zu berichten, die gut funktionieren und die Menschen, die Dinge ermoglichen. sensor als eine
Plattform und Ermutiger, Ideen zu entwickeln und bekannt zu machen. (Fellinghauer).

11 [d]er Fokus auf das, was geht, schlieBt jedoch nicht aus, kritische Themen anzupacken, den Finger in die
Wunde zu legen, das anzusprechen, was nicht lduft oder schief lduft - dies dann aber nicht in destruktiver,
sondern in konstruktiver Tonlage mit der Absicht, Dinge (wieder) zum Laufen zu bringen. (Fellinghauer).

12 ,,Das habe ich nicht gewusst’ ist ein typischer, uns vielfach gespiegelter Effekt der sensor-Lektiire: Wir
erzihlen Unbekanntes und Uberraschendes iiber die Stadt.* (Fellinghauer).
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sensor distributes issues in “stores, gastronomy, cultural institutions, official
bodies, doctors’ offices, hairdressers, gyms and so on” (translation mine).'3 This shows
the influence sensor has on local businesses. “sensor readers actively grab their issues,
1.e., they consciously decide to read sensor and do not receive it unwillingly in their
letterbox. The immense demand shows that there is a real interest in sensor” (translation
mine).'* Because “readers want information to help them in their everyday lives” (Sharpe
106),” the magazine reports on stores, openings, restaurants, and events, which they are
also encouraged to visit to grab their newest issue. Hence, sensor not only boosts the local
economy but also gets people to explore and get to know their community, i.e., city.
Dirk Fellinghauser significantly shapes the editorial philosophy of sensor. It consists
of diverse themes, (constructive) critique, and tries to display the city’s potential for
transformation. Functioning as both a voice and a platform, the magazine’s creators see
it as an encouragement for dialogue and innovative ideas for the city. It focuses on more
than just describing stories by shaping experiences and engagement in Wiesbaden. This
understanding of sensor’s editorial philosophy undermines how the magazine builds trust
with its readership, maintaining loyalty and sustaining itself. The following chapter will
explain how sensor finances itself and explore its business model.

How sensor Finances Itself

Unlike glossy (lifestyle) magazines, which finance themselves either through
subscriptions or sales, the business model of city magazines is different. But, the models
of city magazines also vary, from free-circulation publications such as sensor, to those
that also generate sales revenue (Sivek and Sternadori 309). However, “[b]y opting for
free distribution, publishers put total dependence upon advertising ... with freedom to set
print numbers at a level which will deliver the most profitable outcome” (Stam 186).
Hence, free circulating city magazines such as sensor finance themselves through
advertisements of local stores, paired with digital advertising. sensor’s funding bases
almost entirely on advertising in the form of ads, supplements, online banners, and
advertorials (Fellinghauer). Furthermore, semsor offers readers a special support
subscription for fifty euros a year, where all issues are sent to their homes. Though this
percentage is only “marginal” (Fellinghauer).

As shown in the construction of a sensor issue, most of the magazine consists of
advertisements, but not all of them are visible at first sight. The magazine manages to
integrate, e.g., the monthly schedule for the local museum and theatre into its event
calendar section, which makes it difficult for a reader to detect if they consume the service
infotainment or ads while reading. Even more difficult are advertorials, which often seem
like normal articles but are instead paid for by customers (Sinclair 110). sensor uses direct

13 Geschiften, Gastronomie, kulturellen Einrichtungen, offiziellen Stellen, Arztpraxen, Friseuren,
Fitnessstudios und und und.” (Fellinghauer).

14 sensor-Leser greifen aktiv zu, d.h. entscheiden sich bewusst fiir den sensor und bekommen ihn nicht
ungefragt in den Briefkasten gesteckt. Die immense Nachfrage zeigt, dass ein echtes Interesse fiir sensor
besteht.” (Fellinghauer).
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advertising as well as native advertising and advertorials. Native advertising, e.g.,
“conceals itself in plain sight” (Sinclair 110), it contains “promotional messages ... that
match the form ... of the ... media” (Hardy 19 in Sinclair 110). An example is the monthly
event calendar of the local museum, theatre, or club right next to the event calendar
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Figure 14: Print ads - formats and prices (sensor Mediadaten 2025).

curated by sensor. Hence, the events seem like just an additional calendar, rather than an
advertisement. Advertorials might seem like an article at first sight, because they also
match the style and format of the magazine. However, readers “know that they are reading
an advertisement, but they also see it as an article, which gives it a certain added value”
(Morrish and Bradshaw 113). sensor uses advertorials to promote possible volunteer work
in cooperation with the local Freiwilligen-Zentrum e.V. But ex-editor-in-chief Dirk
Fellinghauer claims:
Our goal was to produce quality journalism, even as a free medium, which
indicates professionally arranged, sophisticated content that is relevant and
interesting. No bought articles, no ads for story deals — our credo: we create such
exciting and noted content, that your advertisement works without (hidden) PR-
articles. (translation mine).!”
Adapting to the digital age, sensor offers different ad packages, both for its print version
and its online and social media platforms. The prices for ads in the print issues range from
as low as eighty-seven euros for a small stopper in the event calendar to 1,899 euros for
a whole page (see figure 14). Hence, not only do big companies such as local banks and

15 Unser Anspruch war es, auch als Gratismedium Qualitéitsjournalismus zu produzieren, d.h. professionell
gestalteten, anspruchsvollen Content, der relevant und interessant ist. Keine gekauften Artikel, keine
Anzeige gegen Bericht-Deals - unser Credo: Wir schaffen so spannenden und beachteten Content, dass
deine Werbung hier auch ohne (verstecktem) PR-Artikel wirkt. (Fellinghauer).
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cultural institutions have the chance to advertise within sensor, but also small businesses
with a smaller advertising budget. There is also the possibility to book a combi-
advertisement in both versions of sensor Mainz and Wiesbaden. The prices for digital
advertising range from 250 euros to 650 euros for one month (sensor “Mediadaten 20257).
On top of that, sensor offers a social media package, which includes digital advertisement
on Instagram and Facebook with a caption with accurate wording, tagging of the
company, a campaign goal, demographic targeting, as well as an evaluation of the
campaign. The prices range from 300 euros for five days, to 500 euros for ten, and 1,000

sensor
Gt pwTART TR ONLINE WERBUNG / SOCIAL MEDIA
Mega-Billboard 970 x 250 px Wir bieten Online-Werbung auf unseren Seiten (Formate/Preise siche
650 € 1 Monat links) sowie Kampagnen auf unseren Social Media Kanilen an.

o i > nFacsbook

facebook.com/sensor.mag
facebook.com/sensor.wi
15.000 Follower bis zu 2 Mio. Reichweite | Monat

O Instagram

instagram.com/sensor_mainz
instagram.com/sensor_wiesbaden
14.000 Follower bis zu 100.000 Reichweite | Monat

LORtRk eengs !ﬂ Social Media Paket 300 € - Laufz Tage
300 x 250 px . 25 ,
e Moo o Besc}\relbungstext mit zielgruppengerechtem Wording
(oo M Verlinkung des Unternehmens
R Festlegung von Kampagnenziel (Reichweite [ Traffic)

Targeting Umkreis, Interessen, Hobbys, Zielgruppen

IERSINT AKTUELL INTERVEW ESSEN & TRNGN PORTRAIE TEST WO > a

Do geate Test O bestee
e

Wattelsdee
Devanifzack

Halfpage Ad Skyscraper A ekt A
300 x 600 px Demogrg ische Merkmale (z. Bsp. Alter)
400 € 1 Monat 160 x 600 px Beschreibungstext, Teasertext

400 € 1 Monat Vorschau der Werbeanzeige

Auswertung der Kampagne

Social Media Posting: 150 €
Einrichtung und Betreuung: 100 €
Werbebudget: 50 €

2 esemter 204

-
Kultur mit iss- 30 Jahre Schlachthof
fesbaden

Social Media Paket 500 € Social Media Paket 1.000 €
t 10 Tage Lauf 15 Tag
- Social Media Posting: 150 € Social Media Posting: 150 €
c| 320 x 50
Sticky Foater 2502. 1 l\’l):nal Einrichtung und Betreuung 175 € Einrichtung und Betreuung 400 €
Werbebudget: 175 € Werbebudget: 450 €

Figure 15: Online and social media ads (sensor Mediadaten 2025)

euros for fifteen days (see figure 15, sensor “Mediadaten 2025”). Furthermore, sensor
offers several corporate publishing projects (see figure 16), such as brochures and
consumer magazines. The Tip Berlin Media Group, Germany's largest city magazine
marketer, which manages twenty titles, manages these national campaigns (sensor
“Mediadaten 2025).

Even though the goal is to continue to distribute sensor free of charge, “in the long term,
of course, we will have to look at how a product and a brand like sensor can be taken into
the future; expansion - and monetization concepts - in digital formats are predestined
here* (translation mine).'® Although sensor maintains a steady readership and advertisers,
the magazine has to adapt to the digital evolution and find new ways to finance itself,
going beyond print advertisements. However, through adaptation and transformation to

16 perspektivisch wird man natiirlich schauen miissen, wie ein Produkt und eine Marke wie sensor in die
Zukunft gefiihrt werden kann, pradestiniert ist hier ein Ausbau - und Konzepte der Monetarisierung - in
digitalen Formaten.” (Fellinghauer).
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Figure 16: Corporate Publishing (sensor Mediadaten 2025).

online formats, it might be possible to remain a free-circulation magazine. Due to its
advertising model, which uses print and digital formats, sensor can offer high-quality
journalism while being a free circulation. The magazine integrates ads without
diminishing its editorial philosophy. Because of its trustworthy relationship with its
readers and its credibility within the city, sensor displays how paid and journalistic
content can coexist. Through this financing model, the magazine cannot only sustain itself
but also strengthens its relationship with readers and local businesses. The collaboration
with the local economy, while staying independent, reinforces semsor’s role in
Wiesbaden’s urban community.

What Makes sensor Important and Unique?

sensor differs in many ways from newspapers and lifestyle magazines, through
its high quality, its constantly surprising selection of topics, its connection to the
city and communities, its special overall concept, the visual appearance, the
collaboration with outstanding photographers, illustrators, and designers, the ‘eye
reads along.’ (translation mine)'’

17 seine hohe Qualitét, seine immer wieder liberraschende Themenauswahl, seine Bindung an die Stadt und
Communities, sein besonderes Gesamtkonzept, auch das visuelle Erscheinungsbild, die Zusammenarbeit
mit hervorragenden Fotografen, Illustratoren, Designern, ‘das Auge liest mit.” (Fellinghauer).
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Hence, sensor as a city magazine distinguishes itself through its content, editorial
philosophy, and design. All of these aspects contribute to the strong bond and lasting
relationship it forms with its urban readers. Furthermore, sensor distinguishes itself from
other magazines through its branding of the city. As Dirk Fellinghauer explains, sensor is
often asked if the Wiesbaden City Marketing manages the publishing, since the magazine
massively improves the city’s image (Fellinghauer). This impression can be traced back
to the importance of a city magazine

as a “platform and voice for other ““\RM Fiihle deine Stadt. Wiesbhaden.
perspectives on topics and people s ens

tha,t might be Overlooked Mal 2022 Nr.100

10 JAHRE / 100. AUSGABE KREATIV-BAUSTELLEN DIETER RAMS

otherwise” (translation mine).!®
This can also be linked to the slogan
and editorial philosophy, sensor’s
uniqueness roots in telling unknown
and unexpected stories, as well as to
ensure that every reader finds a
voice in the magazine. This makes
it indispensable for a city like
Wiesbaden. As mentioned above,
newspapers can report on breaking
news, however, city magazines can
dive into in-depth research and
therefore add significantly to the
diversity of local news. Even
though sensor publishes digital
content cross-platform and has

several exclusive online articles, the
focu‘s lies on the p r?nt issue. As Dirk Figure 17: sensor Cover issue no. 100, May 2022.
Fellinghauer explains:
#Printlives! In an increasingly digitized world with more and more information from
more and more sources, it is print magazines that provide calm, orientation, and an
overview, which give us the opportunity to concentrate on things and delve deeper
into topics simply by creating a haptic experience. (translation mine)'”
Accordingly, the defining features of a print magazine help sensor survive. The special
experience that a reader gains while browsing through a magazine, slowing down from
daily life, is another aspect that makes sensor important for the urban community. It

invites readers to take a break, find calmness in the hectic of the city, but also to dive into

18 Plattform und Stimme fiir andere Blicke auf Themen und Menschen, die sonst vielleicht Uibersehen
werden.“ (Fellinghauer).

19 #Printlebt! In einer immer digitalisierten Welt mit immer mehr Informationen aus immer mehr Quellen
sind es Printmagazine, die Ruhe, Orientierung und Uberblick bringen, die Gelegenheit geben, sich mal
wieder auf Dinge zu konzentrieren und in Themen zu vertiefen und die auch einfach ein haptisches Erlebnis
schaffen. (Fellinghauer).
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exciting and unknown stories. sensor as a city magazine provides new impressions about
Wiesbaden, going beyond townish clichés, and sheds light on overlooked themes and
peoples. By doing so, it invites the inhabitants to become a part of its mission: to “feel
the city” and transform it day by day, story by story. Through its focus on a print magazine
with high-quality journalism, paired with exclusive online content and services sensor
manages to reform itself and therefore the definition of (city) magazines. The survival of
city magazines shows that print is not dead, but rather it is ever changing and adapting to
new challenges. Urban magazines like sensor document and archive an urban
community’s sense of being. As such sensor s local paper world belongs to the city and
gives its people an opportunity to identify with a place where they live.



25

Works Cited

Fellinghauer, Dirk. Received by Samira Schwarz, 12 May 2025. E-Mail Interview.

Holmes, Tim. “Magazines, Megazines, and Metazines. What Is a Magazine in the
Twenty-First Century?” The Handbook of Magazine Studies, edited by Miglena
Sternadori and Tim Holmes, Hoboken: Wiley-Blackwell, 2020, pp. 3-19.

Holmes, Tim and Nice, Liz. “Magazine Journalism: Journalism Studies: Key
Texts,” Sage, 2012.

Morrish, Jim, and Bradshaw, Paul. Magazine Editing: In Print and Online. 3" ed.,
Routledge, 2012.

Sharpe, Richard. “Editorial: originating and managing creative content.” /nside
Magazine Publishing, edited by Andrew Scott and David Stam, Routledge, 2014,
pp- 105-130.

Sinclair, John. “Magazines and Advertising in the Digital Age.” The Handbook of
Magazine Studies, edited by Miglena Sternadori and Tim Holmes, Hoboken:
Wiley-Blackwell, 2020, pp. 105-119.

Sivek, Susan Currie. “City magazine editors and the evolving urban information
Environment.” Community Journalism, volume 3, issue 1, 2014, pp. 1-22.
https://digitalcommons.linfield.edu/mscmfac_pubs/15

Sivek, Susan Currie. "City Magazines and Social Media: Moving Beyond the

Monthly." Journal of Magazine Media, vol. 14 mno. 2, 2013. Project
MUSE, https://dx.doi.org/10.1353/jmm.2013.0001.

Sivek, Susan Currie, and Sternadori, Miglena. “City and Regional Magazines: Consumer
Guides or Social Binders.” The Handbook of Magazine Studies, edited by Miglena
Sternadori and Tim Holmes, Hoboken: Wiley-Blackwell, 2020.

Sivek, Susan Currie, and Sternadori, Miglena. “City and Regional Magazines: Consumer
Guides or Social Binders.” The Handbook of Magazine Studies, edited by Miglena
Sternadori and Tim Holmes, Hoboken: Wiley-Blackwell, 2020.

sensor Wiesbaden. issue 126. December 2024/January 2025.
sensor-wiesbaden.de/app/uploads/2024/11/2024 12-sensor_web.pdf.  Accessed
18 April 2025.

sensor Wiesbaden. issues 97-108. https://sensor-wiesbaden.de/ausgaben/

sensor Wiesbaden. Uber uns - sensor Magazin - Wiesbaden - Fiihle deine Stadt.
Accessed 18 April 2025.
sensor Wiesbaden. “Mediadaten 2025,
Media - sensor Magazin - Wiesbaden - Fiihle deine Stadt. Accessed 18 April 2025.
Stam, David. “Magazine distribution, sales and Marketing,” in Inside Magazine
Publishing, edited by Andrew Scott and David Stam, Routledge, 2014, pp. 167-
195.
Wissenschaftliches Institut fiir Presseforschung und Publikumsanalysen. “Informationen

zu Stadtmagazinen”, Stadtmagazine - Definition und Strukturen. Accessed 18
April 2025.



https://dx.doi.org/10.1353/jmm.2013.0001
https://sensor-wiesbaden.de/ausgaben/
https://sensor-wiesbaden.de/uber-uns/
https://sensor-wiesbaden.de/uber-uns/
https://sensor-wiesbaden.de/uber-uns/
https://sensor-wiesbaden.de/media/
https://sensor-wiesbaden.de/media/
https://sensor-wiesbaden.de/media/
https://presseforschung.de/strukturdaten/stadtmagazine

